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UNIVERSITY OF DAYTON RESEARCHERS HOPING TO EDUCATE, 
PRESERVE HISTORY, MAKE COLLECTIBLES ACCESSIBLE WITH VIRTUAL MUSEUM 
DAYTON, Ohio -Calling all collectors: Building from an existing online exhibit of 
medical antiques, two University of Dayton researchers hope to create an extensive and 
comprehensive Internet museum of collectibles, treasures, antiques and other stuff. 
University of Dayton Research Institute systems analysts Clancy Cross and Ron 
Thomas are looking for people who maintain quality and complete collections of, well, just 
about anything. Have every original Beanie Baby ever manufactured? Are old radios your 
passion? Is your baseball card collection tops? From comic books to first editions, Hot Wheels 
to classic cars, anything collectible has the potential to go virtual. 
"We're looking for all kinds of collections," said Cross, who serves as head of UDRI's 
Web Development Center. "They can be art, inventions, toys, albums, whatever. We're not 
necessarily looking for things that are unique or rare but that reflect our culture. For instance, we 
think we have a lead to someone who has every Happy Meal toy McDonald's Restaurants ever 
issued. While the Smithsonian might not be interested, we are- that's real Americana. 
"We're also looking for collections that will help educate, from artistic and historic 
antiques to collectibles that reflect human ingenuity, ac.."'lievement and culture," Cross added. 
"We envision this site as a sort of virtual laboratory, an archive of historical artifacts preserved 
for educational research by students, faculty and staff along with collectors and historians from 
around the world." 
Items will be photographed, videotaped or audiotaped, depending on their nature, then 
cataloged and entered into a Web database with accompanying narrative describing the item. 
Virtual viewers will then be able to search the museum using hyperlinks and keywords. 
The idea for a cyberspace museum was sparked two years ago by a request from 
Bernard L. Berks, D.O., of Germantown, a friend of Thomas'. Berks had amassed a collection of 
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more than 1,000 medical antiques in just a few years and asked Thomas to photograph them 
for insurance purposes. 
"I thought, as long as I was going to photograph them anyway, I might as well put them 
up on the Internet," Thomas said, and he did. Working weekends and evenings from home, 
Thomas cataloged some 625 items for the site at http:/ /www.blberks.com. 
The site proved successful, and the researchers were inspired to think beyond the 
medicine box. But how can online representations compete with the hallowed halls of the 
Smithsonian and Guggenheims? 
"We've no intention of competing with traditional museums," Cross said. "We believe 
instead that an online museum can rekindle interest in visiting the renowned museums like the 
Smithsonian as well as smaller community and specialty museums. 
"Plus, there are advantages to a virtual site that a physical site can't offer. Our museum 
will be open 24 hours a day, seven days a week, and it will be accessible free of charge to 
people all over the world without regard to geographical barriers. Its exhibits won't be limited to 
only those items deemed notable. It will also give private collectors the chance to exhibit their 
collections without the problems inherent to public display, and it will give us the chance to see 
those collections that would normally remain private." 
Cross and Thomas are in the process of seeking financial and other resources for the 
project, including volunteers who can serve as researchers, historians, editors and even curators. 
As with a traditional museum, the virtual site will be supported through a combination of 
charitable contributions by foundations, individuals and collectors and fee-for-service activities 
such as an online gift shop, Cross said. 
The researchers are hoping to eventually generate enough funding to not only tap into 
some of the lates1 advances in recording and display technology, such as three-dimensional 
photography, but develop new technology as well. Interactive exhibits that include animation, 
simulation and other dynamic features are also part of their vision. 
"There are programs out there that would allow us to present images on the site so the 
viewer could see them from all angles," Thomas said. "In a traditional museum, you can't touch 
the artifacts. On ours, you'll be able to handle them virtually." 
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For more information, contact Clancy Cross at (937) 229-3273 or via e-mail at 
cross@udri.udayton.edu or Ron Thomas at (937) 229-3042 or via e-mail at 
ron.thomas@notes.udayton.edu. 
